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STATE OfF THE

AETILIATE MARKETING INDUSTRY

MORE THAN 1,800 AFFILIATES WERE SURVEYED ON THEIR METHODS,
PREFERENCES, AND STRATEGIES FOR THE 2014 AFFILIATE SUMMIT AFFSTAT
REPORT.

THIS REPORT FEATURES THE RESULTS OF THE SURVEY.

MOST AFFILIATES WORK IN A VACUUM, AND SCANT DATA EXISTS TO TELL THE
STORY OF THE AFFILIATE MARKETER

AS AN INDUSTRY, WE ARE RICH IN

SPECULATION, BUT POOR WHEN IT

COMES TO AGGREGATING THE FACTS

AND FIGURES THAT DRIVE THIS BUSINESS. 2014

REVIEW THE RESULTS IN THE REPORT. COMPARE AND CONTRAST AGAINST YOUR
EXPERIENCES AND/OR YOUR SITUATION. CONSIDER THE IMPLICATIONS OF SOME
OF THESE RESULTS. WHAT DO THESE NUMBERS MEAN TO YOU AND HOW YOU
CONSIDER THE STATE OF THIS INDUSTRY?

FEEL FREE TO USE THE MATERIAL CONTAINED WITHIN THIS REPORT IN BLOG

POSTS, PRESENTATIONS, WITH ATTRIBUTION
AS "CREATIVE COMMONS LICENSED
CONTENT FROM THE 2014 AFFILIATE SUMMIT
AFFSTAT REPORT

SHAWN COLLINS & MISSY WARD

CO-FOUNDERS OF AFFILIATE SUMMIT & THE
AFFSTAT AFFILIATE MARKETING BENCHMARK REPORT.



Are you male or female?




What is your age?

52.8% 0C.A%
ss-6 19-2¢
14.4% 13.6% 10.4%
6S+ <)®

; 1.0% 8%



What is the highest form of education that you

have received?

. . . .

4-YEAR DEGREE SOME MASTER'S
(BA, BS) COLLEGE DEGREE (ASSOCIATES)

.e

HIGH SCHOOL PROFESSIONAL SOMERIGH ~ DOCTORAL DEGREE
GRADUATE/GED  DEGREE (MD, JD) SCHOOL

6



What is your marital status?

MARRIED - 57.7%

SINGLE - 33.8%  DIVORCED - 7.7%




Do you have children?




Do you currently work from home or
commute to an office?

WORK FROM HOME - 43.5% COMMUTE TO OFFICE - 21.6%

BOTH

(DEPENDING ON THE DAY) - 32.8%




Finish this sentence: "I have been an affiliate

marketer since...."

1996

2002



What methods do you use to drive traffic to
your website(s)?

1



What role do you play in selecting affiliate
programs to promote for your company?

"
| am " am

always oy sometimes
usually the He

decigion decision

makey." makey."

ll‘lm

starting vp
the
company

" influence " don't
the make oY
d.ecisions, influence
but 1 don't the
decisions in this

any way." Qua\r—\-e\r.] ;




Which of the following do you primarily
promote: B2C or B2B?

B 2/C

PRODUCTS SERVIGES

Bl2/B

PRODUCTS SERVICES

l



When selecting a merchant to promote, what

is the top factor that sways your decision?




How do you typically find out about new

affiliate programs?
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When an affiliate program has denied you,

what do you typically do?

"Contacl Uie Alppiliate
Manager o see if Uie

silualion car be

Wove on. There are
plently of olher programs

ard successgully negoliale

a commussion owcrease!”
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How important is your relationship with an
affiliate manager for your business?

"Somewhat valuable. | sometimes join, promote and

quit programs because of the affiliate manager.”

"Crucial to my business. | typically join, promote and

sometimes quit programs due to the affiliate manager".

"Irrelevant. | almost never consider joining, promoting

or quitting programs because of the affiliate manager.”




What is your preferred method for finding out

information from an affiliate manager?




How do you prefer to be contacted by affiliate

managers?

(¥
PHONE

® ()

O ™




Do you currently charge a fee to list advertisers
on your site?




What is the average age of your site visitors?

I DON'T ENOW UNDER 18

23.1% N e 7%
65 & UP 18-24

1.5% S ' 7%

55-64 * \25-34
iy 34.3%

45-54 < 35-44
9.0% 29.9%




What are the top 5 categories that you

typically promote?



What is your primary target market for your
affiliate business?

@
o O

wnmnwms—‘




Which of the Cost Per Sale Affiliate Networks

do you belong to?

32.L%
50.7%

48.5%
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How has state legislation commonly known as

"Affiliate Nexus Tax", affected your business?

Irveleuant. 1've been fired from some affiliate

55 2% programs, but1've found replacements or
’ I've notbeen fired from any affiliate programs.

Limired impact. 1've lost a minoy amount

of revenuve because I've been fired from 38 .] %

some affiliate programs.

Crushed my business. 1've lost significant

6 7% vevenve because I've been fived from

affiliate progvrams.

25




What is your annual income dervived from

affliate marketing efforts?



How many affiliate programs are you

currently promoting?

51-100
11-20 21-50
51-100

1-10
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What is your preferred method of receiving
commission payments?




7697 20.97

«BOTH-™

227



What percentage of your merchants provide

you with custom creatives?

12.7% 36.6%
0 25
179% 187% 14.2%

g . ~

50 15 100



What could your merchants provide you with

to help you generate more business for them?

The brger Vi
keyword...

...0he more limes

& was menlionsd

n Ve open-ended
I:es/wzs&s.

31



b

-

Hetel

SRR\

/8

o

anus

] [Py b
S o ] |

“ u.l.l.l.!-..!hu!!!n.-:am dAnmmm
h e apepenn e s anneEnmEE

CLL LT
f 21 = K1 8 G i i i

G e -

2015 |

20

h B OEIR & mb
) _n..m- FoNdnrpsnmsananmnsad
& £ ROBT 6 B S S 1 00 B0 50 S
I mlanuunnmmEnmnes
m«.._ CTIE T BEEE RN
1 CLTE T
J. = Eo T
C REET Jﬂn.!!h.-ﬂ_ﬂuuu 3
HEl dennmsisinne _!Euq._ ar
m-ul-“ E“H!.n_nnn:!nnu"u__n.ﬂn"
W 1y o e L
-

Januany 18-

- & £ 1 1 i 2

{ ol .!am.-&l&..l (4

AFFILIATE SUMMIT WEST 2015



	AffStat Cover Final
	ase14 ad
	AffStat Table of Contents Final
	AffStat P4-23 Final
	AffStat P24-31-Final
	ASW15-feedfrontad



