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As an industry, we are rich in

speculation, but poor when it

comes to aggregating the facts

and figures that drive this business.

STATE OF THE

More than 1,800 affiliates were surveyed on their methods,

preferences, and strategies for the 2014 Affiliate Summit AffStat

Report.

This report features the results of the survey.

Most affiliates work in a vacuum, and scant data exists to tell the

story of the affiliate marketer.

2014

AFFILIATE MARKETING INDUSTRY

Review the results in the report. Compare and contrast against your

experiences and/or your situation. Consider the implications of some

of these results. What do these numbers mean to you and how you

consider the state of this industry?

Feel free to use the material contained within this report in blog

posts, presentations, with attribution

as "Creative Commons Licensed

Content from the 2014 Affiliate Summit

AffStat Report."

Co-Founders of Affiliate Summit & the
AffStat Affiliate marketing Benchmark Report.

shawn collins & Missy Ward
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Are you male or female?

67%

33%

  4     



What is your age?

25-34

32.8%

35-44

22.4%

18-2455-64 45-54

65+ <18

14.4% 13.6% 10.4%

5.6% .8%     5



What is the highest form of education that you
have received?

4-YEAR DEGREE
(BA, BS)

HIGH SCHOOL
GRADUATE/GED

SOME
COLLEGE

MASTER'S
DEGREE

2-YEAR DEGREE
(ASSOCIATES)

PROFESSIONAL
DEGREE (MD, JD)

SOME HIGH
SCHOOL

DOCTORAL DEGREE

43.9% 21.2% 15.9% 6.8%

5.3% 2.3% .8%3.8%

      6
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What is your marital status?

SINGLE - 33.8% DIVORCED - 7.7% WIDOWED - .8%

MARRIED - 57.7%
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Do you have children?

.8%

YES
NO 54.6%
45.4%
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Do you currently work from home or
commute to an office?

WORK FROM HOME - 45.5%

BOTH
COMMUTE TO OFFICE - 21.6%

(DEPENDING ON THE DAY) - 32.8%
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Finish this sentence: "I have been an affiliate
marketer since...."

< 1%

< 1%
2002

1996
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What methods do you use to drive traffic to
your website(s)?

     11



What role do you play in selecting affiliate
programs to promote for your company?

"I influence

the

decisions,

but I don't

have the

final say."

"I am

always or

usually the

decision

maker."

"I am

sometimes

the

decision

maker."

"I don't

make or

influence

the

decisions in

any way."

"I'm

starting up

the

company

this

Quarter."

79.1% 13.4%

3.7% 3.0% .7%
12     



Which of the following do you primarily
promote: B2C or B2B?

PRODUCTS

PRODUCTS

SERVICES
62.69%

SERVICES

15.67%

14.18% 7.46%
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When selecting a merchant to promote, what
is the top factor that sways your decision?

     14     



How do you typically find out about new
affiliate programs?

     15



When an affiliate program has denied you,
what do you typically do?

Sorry! I'M

MOVIN' ON
"Move on.  There are

plenty of other programs
to promote!"

"Contact the Affiliate
Manager to see if the 

situation can be
remedied!"

and successfully negotiate
a commission increase!"

?
"Contact the 
Affiliate Manager

48.5%

41.0%

10.4%

16     



How important is your relationship with an
affiliate manager for your business?

"Somewhat valuable.  I sometimes join, promote and

quit programs because of the affiliate manager."

"Crucial to my business. I typically join, promote and

sometimes quit programs due to the affiliate manager".

"Irrelevant. I almost never consider joining, promoting

or quitting programs because of the affiliate manager."

46.3%

30.6%

23.1%
     17



What is your preferred method for finding out
information from an affiliate manager?

18     



How do you prefer to be contacted by affiliate
managers?

EMAIL PHONE

IM ALL 3 WAYS

81.9% 3.1%

3.8% 11.2%
     19



Do you currently charge a fee to list advertisers
on your site?

84.3%
NO

15.7%
YES
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What is the average age of your site visitors?

     21

UNDER 18

18-24

I DON'T KNOW

65 & UP

.7%

.7%

23.1%

1.5%

25-3455-64

45-54 35-44

.7% 34.3%

9.0% 29.9%



What are the top 5 categories that you
typically promote?

22     



What is your primary target market for your
affiliate business?

13.4% 68.7% 9.0% 1.5%

1.5%
2.2%

.7%

WORLDWIDE 3.0%
     23



Which of the Cost Per Sale Affiliate Networks
do you belong to?
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23.1%

15.7%
16.4%

34.3%

59.0%

10.4%

27.6%

14.9%

48.5%

4.5%

52.2%

5.2% 5.2%

50.7%

9.0%

18.7%
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Irrelevant.  I've been fired from some affiliate

programs, but I've found replacements or

I've not been fired from any affiliate programs.

How has state legislation commonly known as
"Affiliate Nexus Tax", affected your business?

Limited impact.  I've lost a minor amount

of revenue because I've been fired from

some affiliate programs.

Crushed my business.  I've lost significant

revenue because I've been fired from

affiliate programs.

55.2%

38.1%

6.7%
     25



What is your annual income dervived from
affliate marketing efforts?

26     



21 - 5011 - 20

How many affiliate programs are you
currently promoting?

51 - 100

301+101 - 120

1 - 10

51 - 100
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What is your preferred method of receiving
commission payments?

Direct Deposit41.8%

PayPal

Wire Transfer
Check11.9%

11.9%

34.3%

28     



Mac or PC?

BOTH

76.9% 20.9%

2.2%     29



50%

25%

36.6%

What percentage of your merchants provide
you with custom creatives?

75%

0%

100%

12.7%

14.2%17.9% 18.7%

30     



What could your merchants provide you with
to help you generate more business for them?

The larger the
keyword...

...the more times
it was mentioned
in the open-ended
responses.

     31
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